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Creating Your Facebook Ad

1. Choosing your objective

To choose an objective for your ad, go to ad creation and choose an
objective from the list.

STEP 1: CREATE YOUR CAMPAIGN Usa Existing Campaign

Choose the objective for your campaign Help: Chaosing an Objective

Boost your posts

Promote your Page

Send people to your website
Increase conversions on your website
Get installs of your app

Increase engagement in your app
Reach people near your business
Raise attendance at your event

Get people to claim your offer

Get video views

2. Naming your campaign
Next to Campaign Name, add a name for your campaign or use
the default name that appears.

Campaign Name & My Website Clicks Campaign



https://www.facebook.com/campaign/landing.php?campaign_id=163681540489385&creative=cta_link&placement=%2Fbusiness%2Fhelp%2F633662000000451&url=https%3A%2F%2Fwww.facebook.com%2Fads%2Fcreate%2F
https://www.facebook.com/business/help/1438417719786914
https://www.facebook.com/business/help/1438417719786914
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3. Choosing your audience
In the ad targeting section, fill out the details of your audience. You
can choose audience characteristics such as age, gender, interests
and more. Learn about the targeting options available and tips on
choosing the audience for your ad.

¥Who do you want your ads to reach? Hoip: Choose Your Auboncs

Locations [y Untod Siates Audience Definition

Al United States

Your madionce
sehoction is tairy
.‘t / Beoad.
Evenyono in this ocation = B B
Age ) 1= - 65¢~ Audience Details:
u [Locamcn;
Gender [ n Men | Wamen o United Statos
Inberesta i Browse ’ -'"T-:a - B&s

Potential Reach: 177 000,000 peoplo

Connections ) Add a connectien type

Langusgos i)
Behaviors ) Browse
More Categories ) Browse

More Domographics =

Hidy Achvancsd Dpticns =

4. Setting your budget and ad schedule
In the budget & scheduling section, you can choose a budget and
set your ad's schedule.

How much do you want to spend? Help: Budgating & Pricing

suiss o, JCER sow0vs0

Sehodule @ Perday VinLOUsly S5ating today

Lifetime Bugger

Optimize For ) | Post Engagemant =

Pricing @ Your bid will bo optimizod 1o GOt MANE GNgAQOMaNt on your Pago post. Youl bo charged
edch timd your 8d i Saraed,
» Gt the most engagemants 10¢ your post &t the best peice - You'll be charged lor
I NS

5ot the AMoUnt & POst BNGaGEMENT 5 worth 1o you



https://www.facebook.com/business/help/717368264947302
https://www.facebook.com/business/help/494140404019543
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How much do you want to spend?

Budget @

Schedule )

Lifetime Budget 5350.00 UsSD

Start 4102015 11:50 PM

o
End 5102015 [ 11:50 PM

Your ad will run until Sunday, May 10, 2015.
You'll spend up to $350.00 total,

Optimize For 6

Pricing # Your bid will be optimized to get more clicks to your website. Youll be charged each time

Clicks to Website -

your ad is served.

* Get the most website clicks at the best price - You'll be charged for impressions

Set the amount a click to your website is worth fo you

Ad Scheduling @

#  Run ads all the time

Run ads on a schadule

Ad scheduling only works with lifetime budgets.
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5. Setting your bid
If you choose, you can set a manual bid by updating the Optimize
for and Pricing sections with your preferences.

How much do you want to spend? Help: Budgeting & Pricing

Budget @y = Perday ~ | 5500 USD

Schedule 3  * Bun my ad 01 continuously starting today

Sat a start and ond date

Optimizs For ) | Posi Engagamant +

Pricing )  Your bed will b0 optemezed 10 g0t MO0 0NGAZOMEN] 0N your Fﬂﬂﬂ post. You'lW be charged
each time your ad is serod,
* (ot tha mos! angagemans for your post at the best pice - You'll ba charged for

MPTOSRIONS

Sat thid AMOLUN & Past SNGAGHMENE is woeth 1o you

Hide Advancod Options -

6. Naming your ad set
Next to Ad Set Name, add a name for your ad set or use the
default name that appears.

Ad St Mame €  US - 184
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7. Adding text/links and choosing your ad placements
You can add text, images and links to your ad. A character limit will
appear when you edit your text to ensure that your audience will be
able to see your entire message.

What text and links do you want to use? Heip: Editing Ads

AD PREVIEW AND PLACEMENTS
Text )

il up your wekond! + Doskiop Nows Feed Pamove

Fide Advanced Options @ Sunnyside Bar

Headiine @ Juice up your woekend!

Sunnysige Bar

Langing View 0
Thmabing *

Sunnyside Bar
Smoothie & Juice Bar
2,117 peopla like this.

de Like Page

8. Placing your order and choosing how you want to pay
for your ads
When you're ready, click Place Order at the bottom of ad creation
to order your Facebook ads. The first time you place an order, you'll
be asked to enter your payment information.




